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The following members were present as special invitees:  Nil 

 

The following members have requested for leave of absence:  Nil 

 

 

Meeting of the Management Studies Board:  
 

            Chairman / BoS welcomed the members and briefed on curriculum, syllabi of courses to be 

added and syllabi of courses to be modified under Regulation 2020 for MBA Programmes.   

 

The board discussed and approved the following points as per the agenda: 

 



Item No. 23.1: Ratification of the following items under R2020 as given in Annexure-I. 

  

a. SWAYAM Online Course on Toyota Production System 

b. Evaluation Methodology for Alternative Credit Courses (ACC) 

  

It is resolved to ratify the above items (a & b)  as given in Annexure – I.   

 

Item No. 23.2. Approval of the syllabi of new elective courses to be added and syllabi of courses 

to be modified for MBA programme under R2020 as given in  Annexure-II. 

The members discussed the syllabi of newly added elective courses and syllabi of modified elective 

courses for MBA programme as given in Annexure-II and approved the same.  

Item No. 23.3.  Approval for on-line SWAYAM courses with syllabi to be offered from first 

trimester onwards, under R2020 as given in Annexure-III.  

 The members discussed on-line SWAYAM courses with syllabi to be offered from first trimester 

onwards, Transfer of credits from NPTEL, SWAYAM, etc., under R2020 (from the year 2021-22 onwards) 

as given in Annexure – III and approved the same. 

 

Reporting Item No. 23.4. Proctored online/ conventional examination system being followed for 
the November / December 2021 end semester / trimester examinations as given in Annexure-VI.  

The members appreciated the proctored online/ conventional examination system being followed for the 

November / December 2021 end semester / trimester examinations as given in Annexure-IV.. 

 

The meeting was concluded with a vote of thanks to the members. 



 
 



Annexure – I 

a) Ratification items under R2020 implemented during the academic year 2021-22 and/or previous 

years. 

The following online SWAYAM course have been permitted for the students for credit transfer (for 

2020 - 2022 batch and 2021 - 2023 batch MBA students).  

Course Name No of Weeks 

Credit 

Recommended by 

NPTEL 

Credit to be Transferred  

Toyota Production 

System 
8 week 2 2 

 

 
 

 

 



 

b. Evaluation Methodology for Alternative Credit Courses (ACC) 

Sl. 

No 

Course 

Code 
Course Name 

Continuous 

Assessment 
End Trimester Total 

1.  20MBE58 
Outbound Experiential 

Learning 
100 Nil 100 

The above examination pattern is approved for alternative credit courses (ACC) from 2020 - 2021 

batch onwards.  
 

b) The syllabi of the following two elective courses were modified and offered to students of 2021 - 

2023 batch. 

 

Annexure - II 
 

(i) Syllabi of courses to be added newly and syllabi of courses to be modified for MBA 

programme under R2020 

(a)  List of courses newly added: 

S.No. Course Name Semester Regulation 

1.  Introduction to Goods and Service Tax (GST) Elective  2020 

2.  Management of Inventory Systems Elective  2020 

3.  Managing Innovation  Elective  2020 

 

INTRODUCTION TO GOODS AND SERVICE TAX (GST) 

Programme & 
Branch  

Master of Business Administration  Trim. Category L  T  P  Credit  

Prerequisites  NIL 3/4/5/6 FE 3 0 0 3 

 

Preamble The course is intended to give an idea on Goods and Service Tax (GST) 

Unit – I Introduction and overview of GST 6 

Introduction to GST:  Tax Classification - Direct Taxes - Indirect Taxes - Benefits of GST- Over view of GST- 

Scope of Supply- Levy of GST 

Unit – II Reverse charge mechanism 6 

Concept of reverse charge mechanism composition scheme. 

Unit – III Valuation of GST 6 

Valuation of Rules - Payment of GST- Input tax credit – concept of Input tax credit- Payment of GST 

Unit – IV Returns under GST 6 

Furnishing of Returns- Books of Accounts- Different book of accounts 

Unit – V Interest Penalty and Prosecution 6 

Provision of Interest – Provision of Penalty and prosecution 

 
Total:30 

REFERENCES: 

1. Gupta, S.S,"GST Law and Practice", 1st Edition,Taxman Publication,  New Delhi, India 2017. 

2. Garg, Keshav. R, "GST Ready Reckoner"  3rdEditon, Bharat Publisher, New Delhi, India, 2017. 

3. Datey V.S, "GST Readdy Reckoner", 1st Edition, Taxman Publication,  New Delhi, India 2017. 

4. Subramanian,  P.L.,  "Guide to GST" 3rd Edition , Snow white publication, Pune, India, 2017 

5. Arpit Haldia, "GST, Law and Practice", 2nd Edition,  Taxman Publication, New Delhi, India, 2021. 

 

COURSE OUTCOMES: 

On completion of the course, the students will be able tp 

BT Mapped  
(Highest Level) 

CO1:  understand the concept of GST Understanding (K2) 

CO2: analyze the importance of Reverse Charge Mechanism Analyzing (K4) 

CO3: comprehend the principles of valuation of GST Applying (K3) 

CO4: evaluate the implication of furnishing of returns   Evaluating (K5) 

CO5: understand the implication of Interest, Penalty and prospecution Understanding (K2) 



 
 
 
 

Mapping of COs with POs 

COs/POs PO1 PO2 PO3 PO4 PO5 PO6 

CO1 3 2 
    

CO2 1 3 
    

CO3 2 3 
    

CO4 3 2 
    

CO5  3 
    

1 – Slight, 2 – Moderate, 3 – Substantial, BT- Bloom’s Taxonomy  

 

ASSESSMENT PATTERN – THEORY  

Test / Bloom’s 
Category*  

Remembering 
(K1) %  

Understanding 
(K2) %  

Applying 
(K3) %  

Analyzing 
(K4) %  

Evaluating 
(K5) %  

Creating 
(K6) %  

Total %  

CAT1 20 20 30 30   100 

CAT2 10 10 30 30 20  100 

ETE 10 10 30 30 20  100 

* ±3% may be varied (CAT 1,2 – 50 marks & ESE – 100 marks) 

 
MANAGEMENT OF INVENTORY SYSTEMS 

Programme & 
Branch  

Master of Business Administration  Trim. Category L  T  P  Credit  

Prerequisites  Nil  3/4/5/6 FE 3 0 0 3 

 

Preamble This course aims at enabling the students to understand the system and processes to manage the stock 
of organization with the involvement of Technology system. This course helps the students manage, 
control, track and plan inventory. 

Unit – I Introduction to Inventory Management 6 

Introduction to Inventory and Materials Management: Concepts and Issues, Types of inventory, Inventory costs and 
their measurement, Structure of inventory models, Importance and areas of materials management. 
Classification of inventory problems, Importance-based classification of inventory, selective inventory management 
techniques and their use. 

Unit – II Dynamic Inventory Problems under Certainty and Risk 6 

Dynamic Inventory Problems under Certainty: General characteristics, Fixed Order Size System (EOQ and its 
variants), Economic Production Quantity (EPQ), Fixed order interval system, Inventory problem formulation and 
solution under constraints, Numerical problems. 
Dynamic Inventory Problems under Risk: General characteristics, Types of inventory control systems with known 
stock-out costs and service levels, Approximate and exact methods for safety stock determination, Numerical 
problems. 

Unit – III Inventory Control and Purchasing 6 

MRP, MRP-II and ERP: Concepts and Issues of MRP, Design of MRP system and its variants (MRP-II and ERP), 
Cases. 
Basics of Purchasing Management: Fundamentals and importance of industrial purchasing, Types of purchasing, 
Measurement and evaluation of performance of suppliers and purchasing systems. 

Unit – IV Theory of Constraints and Materials Management 6 

Theory of Constraints and Materials Management: Concept and Issues, Bottleneck and non-bottleneck resources, 
Process and transfer batches, Capacity constraint resources, D-B-R scheduling and VAT plants, Effect on materials 
management. 
JIT-based Approaches for Materials Management: Concepts and Issues, Relationship with Lean Engineering 
practices, Cases. 

Unit – V Value Engineering/Analysis and Stores Management 6 

Value Engineering/Analysis and Stores Management: Objectives and issues of Value Engineering/Analysis(VE/VA), 
Steps in VE/VA, , Basics of and approaches for stores management, Cases. 

 
Total:30 

 
 
 



REFERENCES: 

1. Starr, M K and Miller, D W, "Inventory Control: Theory and Practice", 3rd Edition, Prentice Hall, New 
Delhi, 2020 

2. Tersine, R J, "Principles of Inventory and Materials Management ', 5th Edition, Prentice Hall, New Delhi, 
2020.  

3. Prem Vrat, "Materials Management: An Integrated Systems Approach (Springer Texts in Business and 
Economics)", 1st Edition, Springer, 2016 

4. Stevenson W.J, ―Operations Management‖, 13th Edition, McGraw Hill Education, New Delhi, 2018. 

5. Chary S.N., ―Production and Operations Management‖, 6th Edition, McGraw Hill Education, New Delhi, 
2019. 

 
 

COURSE OUTCOMES: 

On completion of the course, the students will be able to 

BT Mapped  
(Highest Level) 

CO1: understand and analyze the different inventory models in practice. Analyzing (K4) 

CO2: appraise the appropriate dynamic inventory models for business suitations. Evaluating (K5) 

CO3: design and evaluate MRP system and performance of suppliers. Evaluating (K5) 

CO4: examine and identify the different  bottlenecks  Evaluating (K5) 

CO5: investigate and analyse the issues involved in value engineering analysis. Analyzing (K4) 

 

Mapping of COs with POs 

COs/POs PO1 PO2 PO3 PO4 PO5 PO6 

CO1 3 2 
    

CO2 1 3 
    

CO3 2 3 
    

CO4 3 2 
    

CO5 
 

3 
    

1 – Slight, 2 – Moderate, 3 – Substantial, BT- Bloom’s Taxonomy  

 
 

ASSESSMENT PATTERN – THEORY  

Test / Bloom’s 
Category*  

Remembering 
(K1) %  

Understanding 
(K2) %  

Applying 
(K3) %  

Analyzing 
(K4) %  

Evaluating 
(K5) %  

Creating 
(K6) %  

Total %  

CAT1 10 10 20 30 30  100 

CAT2 10 10 30 30 20  100 

ETE 10 10 30 30 20  100 

* ±3% may be varied (CAT 1,2 – 50 marks & ESE – 100 marks) 

 

  



MANAGING INNOVATION  

Programme & 
Branch  

Master of Business Administration  Trim. Category L  T  P  Credit  

Prerequisites  NIL 3/4/5/6 NFE 3 0 0 3 

 

Preamble This course  provides a Broader view on all relevant aspect of innovation and start up policy. 

Unit – I Innovation and creativity 6 

Innovation and creativity-An introduction-Innovation in Current Environment-Types of Innovation-schools of 
Innovation. 

Unit – II Challenges of Innovation 6 

Challenges of Innovation: Steps of Innovation Management Idea management System- Divergent Vs Convergent 

Thinking and Entrepreneurship 

Unit – III Experimentation in  Innovation management 6 

Experimentation in  Innovation management: Idea championship-participation  for innovation-co-creation for 

Innovation- prototyping to Incubation 

Unit – IV Marketing of Innovation 6 

Marketing of Innovation: Technology Innovation Process-Technological Innovation Management planning- 

Creation of IPR-Types of IPR and Patents and Copyrights. 

Unit – V Handholding of Entrepreneurship 6 

Handholding of Entrepreneurship:  Start up landscape and   innovation India hubs-start up policy. 

 
Total:30 

 
REFERENCES: 

1. C.B. Rao, ―India as Global Start up Hub: Mission with passion‖,  1s Edition, Notion press, 2018. 

2. Aravind Kumar Bhatt, ―Innovation and  entrepreneurship‖, Kindle Edition, Laxmi Publication Pvt ltd , 2018. 

3. Perihan Hazel Er," Entrepreneurship essentials‖ 1st Edition, Lap Lamber Academic publishers,2012. 

4. Bill Aulet, ― Disciplined entrepreneurship‖ 1st  Edition, Wiley, Noida, 2013. 

5. Robert D.Hisrich , Michael Perters, Dean Shepherd, Sabya  Sachi  Sinha, ―Entrepreneurship‖,  11th 
Edition, McGraw Hill Education,  New Delhi, 2020,  

 
 
 

COURSE OUTCOMES: 

On completion of the course, the students will be able to 

BT Mapped  
(Highest Level) 

CO1: Understand the implication of innovation in business. Understanding(K2) 

CO2: Appraise the challenges of innovation and steps of innovation Management. Evaluating (K5) 

CO3: Apply the Experimentation of Innovation in Entrepreneurship . Applying (K3) 

CO4: Evaluate the implication of IPR in Business Development. Evaluating (K5) 

CO5: Understand the Start up policy and its implication to the business understanding (K2) 

 

Mapping of COs with POs 

COs/POs PO1 PO2 PO3 PO4 PO5 PO6 

CO1 3 
     

CO2 
 

3 
    

CO3 
 

3 
    

CO4 
 

3 
    

CO5 
 

3 
    

1 – Slight, 2 – Moderate, 3 – Substantial, BT- Bloom’s Taxonomy  

 
 
 
 
 
 



ASSESSMENT PATTERN – THEORY  

Test / Bloom’s 
Category*  

Remembering 
(K1) %  

Understanding 
(K2) %  

Applying 
(K3) %  

Analyzing 
(K4) %  

Evaluating 
(K5) %  

Creating 
(K6) %  

Total %  

CAT1 20 20 20 20 20 
 

100 

CAT2 20 20 20 20 20 
 

100 

ETE 20 20 20 20 20 
  

* ±3% may be varied (CAT 1,2 – 50 marks & ESE – 100 marks) 

 

 

(b)  List of courses modified the syllabus content: 

S.No. Course Code & Course Name Semester Regulation 

1.  20MBE39  Entrepreneurial Marketing Elective 2020 

2.  20MBE42 Banking Technology Management Elective  2020 

 

20MBE39 ENTREPRENEURIAL MARKETING 

Programme & 
Branch  

Master of Business Administration  Trim. Category L  T  P  Credit  

Prerequisites  NIL 3/4/5/6 NFE 3 0 0 3 

 

Preamble The course provides an in-depth understanding of marketing theory, concepts and tools used to market 
a new product offering and/or applicable in an entrepreneurial setting and place an emphasis on the 
special requirements for creating and executing marketing plans and programs in a setting of rapid 
technological change. 

Unit – I Marketing and Entrepreneurship 6 

Introduction- An Entrepreneurial Approach to Marketing -Business Success and Failure – Case Study - Sustaining 

Competitive Advantages of New Ventures - Build a Mission Statement – Case Study. 

Unit – II Identifying Market Opportunities 6 

Recognizing opportunities and generating ideas – Market research -  Feasibility Analysis – Writing a business plan 

Unit – III Market Development 6 

Market Development: Digital and online marketing –product and service decisions- build a strong brand from 

scratch- competing on loyalty- Market Segmentation - Targeting. 

Unit – IV Pricing & Channel Management 6 

Pricing: Tools- Market Expansion and Pricing- strategies- case study. 
Channel Management: Channel behavior and organization- channel design decisions- channel management 

decisions - Retailer Relationships-Developing effective Distribution Strategies 

Unit – V Building Customer Relationships & Entrepreneurial Communication Strategy 6 

Building Customer Relationships: Managing Customers – Relationship Marketing - Traditional-Digital 

Marketing for Entrepreneurs- Media Marketing-customer value proposition. 

Entrepreneurial Communication Strategy: Inbound, outbound and social media strategy. 

 
Total:30 

 
REFERENCES: 

1. Robert D. Hisrich ,Veland Ramadani, ―Entrepreneurial Marketing : A Practical Managerial Approach‖, First 
Edition, Edward Elgar Publishing, UK, 2018. 

2. Sheth J, Sisodia R., ―4A’s of Marketing: Creating Value for Customers, Companies and Society‖, 1st 
Edition,Routledge, USA, 2012. 

3. Bruce R. Barringer,  Duane Ireland R ―Entrepreneurship: Successfully Launching New Ventures‖, 6th 
Edition, Pearson Education, Noida, 2018. 

4. Crane, G. Frederick., ―Marketing for Entrepreneurs: Concepts and Applications for New Ventures‖ 2nd 
Edition, Sage Publications, New Delhi, 2012. 

5. Mohr, J., Sengupta, S., Slater, S., ―Marketing of High-Technology Products and Innovations‖, 3rd Edition, 
Pearson Education, Noida, 2010. 

 
 
 
 
 
 

https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Bruce+R.+Barringer&text=Bruce+R.+Barringer&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=R.+Duane+Ireland&text=R.+Duane+Ireland&sort=relevancerank&search-alias=books


COURSE OUTCOMES: 

On completion of the course, the students will be able to 

BT Mapped  
(Highest Level) 

CO1: develop mission statement with the essence of marketing concepts as they apply to small 

and new ventures; 
Creating (K6) 

CO2: prepare a basic marketing plan for an existing or proposed entrepreneurial venture. Applying (K4) 

CO3: develop skills in analyzing to progress in marketing by applying various strategies and 

methods in business by an entrepreneur. 
Applying (K3) 

CO4: solve the problem of ―newness‖ as they develop the pricing and distributing plan according 

to the dynamics of market. 
Evaluating (K5) 

CO5: establish a strong customer relationship in business with the use of appropriate technology. Applying (K3) 

 

Mapping of COs with POs 

COs/POs PO1 PO2 PO3 PO4 PO5 PO6 

CO1 3 2     

CO2 3 2     

CO3 3 2     

CO4 3 2 2    

CO5 3 2  2   

1 – Slight, 2 – Moderate, 3 – Substantial, BT- Bloom’s Taxonomy  

 
 

ASSESSMENT PATTERN – THEORY  

Test / 
Bloom’s 

Category*  

Remembering 
(K1) %  

Understanding 
(K2) %  

Applying 
(K3) %  

Analyzing 
(K4) %  

Evaluating 
(K5) %  

Creating 
(K6) %  

Total %  

CAT1 20 15 20 10 20 15 100 

CAT2 10 20 15 30 25  100 

ETE 20 20 15 20 15 10 100 

* ±3% may be varied (CAT 1,2 – 50 marks & ESE – 100 marks) 

 
20MBE42 BANKING TECHNOLOGY MANAGEMENT 

Programme & 
Branch  

Master of Business Administration  Trim. Category L  T  P  Credit  

Prerequisites  NIL 3/4/5/6 NFE 3 0 0 3 

 

Preamble This course familiarize the students about banking in a digitalized environment with prime focus on the 
need for digitalization of banking industry and banking management in a technological environment. 
This course aims to provide the students with a comprehensive knowledge and application of new 
technologies that are used to innovate and streamline financial systems. 

Unit – I Branch Operations and Core Banking 6 

Branch Operations and Core Banking: Introduction and Evolution of Bank Management — Technological Impact in 
Banking Operations — Analysis of Rangarajan Committee Reports on Mechanisation and Computerization of Banks 

— Total Branch Computerization — Electronic Banking — Electronic Products — Core Banking. 

Unit – II Delivery Channels 6 

Delivery Channels: Overview — Automated Teller Machines — Anywhere Anytime Banking — Internet Banking — 

Mobile Banking — Phone Banking — Call centers — Payment Gateways — Card Technologies — MICR Electronic 
Clearing — Security in Delivery channels. 

Unit – III Inter Bank Payment and Settlement System 6 

Inter Bank Payment and Settlement System: Structured Financial Messaging System — SWIFT — National 

Electronic Fund Transfer System (NEFT) — Electronic Clearing System (ECS) — Real Time Gross Settlement 
(RTGS) — Negotiated Dealing Systems (NDS) and Securities Settlement System — Electronic Money — E 
Cheques — Information System Security and Disaster Management —RuPay: India's Card Payment Network. 

Unit – IV Back Office Operations 6 

Back Office Operations: Bank Back Office Management — Inter Branch Reconciliation — Treasury Management 

— Risk Management — Data Centre Management — Network Management — Customer Relationship 
Management (CRM) 



Unit – V Contemporary Issues in Banking Techniques 6 

Contemporary Issues in Banking Techniques: Analysis of Digital Lending(including Lending through Online 

Platforms and Mobile Apps)Reports— Banking Softwares — Licensing Small banks and Payment Banks— Case 
studies on banking technology. 

 
Total:30 

 
REFERENCES: 

1. Indian Institute of Banking and Finance, "Information Technology, Data Communications and Electronic 
Banking‖", 3rd Edition, Macmillan Publishers, New Delhi, 2017. 

2. Banking Law and Practice, "Web Modules", The Institute of Companies Secretaries of India, New Delhi, 
2019 

3. O. P. Srivastava., "Banking on Technology: The changing face of Indian banking", 1
st
 Edition, 

Reelismfilms, 2020. 

4. Brett King, "Bank 4.0: Banking Everywhere, Never at a Bank‖", 1st Edition, Wiley, New Delhi, 2018. 

5. Suresh Samudrala, "Retail Banking Technology", 1st Edition, Jaico Publishing House, Mumbai, 2015. 

 
 
 

COURSE OUTCOMES: 

On completion of the course, the students will be able to 

BT Mapped  
(Highest Level) 

CO1: familiarize the functioning of Core banking systems Understanding (K2) 

CO2: examine the various distribution channel for new era banks. Analyzing (K4) 

CO3: assess the different payment and settlement system. Evaluating (K5) 

CO4: scrutinize the risk management techniques and data protection systems. Analyzing (K4) 

CO5: scrutinize the risk management techniques and data protection systems. Understanding (K2) 

 

Mapping of COs with POs 

COs/POs PO1 PO2 PO3 PO4 PO5 PO6 

CO1 3 2 
    

CO2 2 3 
    

CO3 3 2 
    

CO4 3 2 
    

CO5  3 
    

1 – Slight, 2 – Moderate, 3 – Substantial, BT- Bloom’s Taxonomy  

 
 
 

ASSESSMENT PATTERN – THEORY  

Test / Bloom’s 
Category*  

Remembering 
(K1) %  

Understanding 
(K2) %  

Applying 
(K3) %  

Analyzing 
(K4) %  

Evaluating 
(K5) %  

Creating 
(K6) %  

Total %  

CAT1 20 20 15 20 25  100 

CAT2 10 20 30 20 20  100 

ETE 10 20 30 20 20  100 

* ±3% may be varied (CAT 1,2 – 50 marks & ESE – 100 marks) 

 
 

 

…………… 

 



Annexure - III 

 
List of approved online SWAYAM courses and syllabi under R2020.  

(from the year 2021 - 2022 onwards) 
 

S. No. Course Name No of week 
Credit 

Recommended by 
SWAYAM 

Credit to be 
Transferred 

1 Management of Inventory Systems 12 3 3 

2 Safety and Risk Analytics  12 3 3 

3 Customer Relationship Management  6 2 2 

4. Managing Innovation 6 2 2 

 
 



  



  

 
 



Customer Relationship Management 

Course layout 
Week 1 : Introduction to CRM  

 Meaning and definition of CRM, benefits of CRM, why should businesses adopt CRM 

Week 2 : Building Customer Relationships  

 The why’s and how’s of building relationships with customers.  

Week 3 : Economics of CRM  

 Lifetime value of customer, Activity based costing for customer profitability analysis  

Week 4 : CRM Applications  

 Applications of CRM in different industries  

Week 5 : CRM in Business Markets  

 CRM practices in Business Markets  

Week 6 : CRM implementation 

 CRM implementation process, precautions related to CRM implementation. 

 

 

Managing Innovation 

Course layout 
Week 1: Introduction 

 Module Overview 

 Understanding the Concept of Innovation and its Importance  

 Types of Innovation 

 Innovation in Organization 

Week 2: Lay the Foundation and Create a Challenge Book 

 Module Overview 

 Step one: Lay the Foundation 

 Create a Challenge Book 

 Let’s Discuss Step One and Two 

 The Innovation Activity 

 Conclusion 

Week 3: Build Participation and Experiment with Low-cost at High -speed 

 Module Overview 

 Choosing the Right "Role Model" 

 Ways to Motivate Innovation Activity in Organization 

 Role of Catalyst in Building Participation in Innovation Process 

 How to Overcome Velocity Problem? 

 Failure Fallacy 

 Encouraging Experimentation 

 Prototyping 

 Conclusion 



Week 4: Go Fast from Prototyping to Incubation and Iterate on The Business Model 

 Module Overview 

 Being a Champion 

 Iterating on Business Model 

 Design of a Pitch 

 Business Model Metaphors 

 Conclusion 

Week 5: Build an Innovation Sandbox and Create a Margin of Safety 

 Module Overview 

 Ways to Enhance the Batting Average Problem 

 Sand box, Platform and Open Source Approach 

 Intellectual Property Protection 

 Risk Management 

 Big Bets Risks 

 Where Do We Stand? 

 Conclusion 

 Case Study Discussion 

 

 

Annexure-IV 
 

REPORTING ITEM 
 

Online/ conventional method of examination system  being followed for the November / 
December 2021 ( both regular and arrear exams) End Semester / Trimester Examinations to be 
held in February 2022.  

 
a) As per the directions issued by Anna University and guidelines issued by Higher Education 
Department, Government of Tamilnadu, BE / BTech, BSc and MSc (Integrated) End Semester 
Examinations will be conducted through online mode, with students taking up the examinations from 
their places of stay.  Examinations will be proctored by using appropriate software and also be 
monitored by faculty invigilators.  

b) MBA, MCA, ME / MTech and PhD coursework End Semester / Trimester Examinations will be 
conducted through conventional method (paper and pen) in campus.    

c) The above examination procedure shall also be followed for the maximum period exhausted 
students  

 

 

  


